The Artisan Farmers' Markets and BC Associaton of
Farmers Markets (BCAFM) want to increase the number
of low-income households participating in the markets

SIGNIFICANCE:

e Gain a better understanding of food security barriers

e Improve community food security, where "all community
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PROJECT

THE ISSUE:

residents obtain a safe, culturally acceptable,

nutritionally adequate diet through a sustainable food |
system that maximizes self-reliance and social justice”

e Help the BCAFM make informed decisions in order
to increase market accessibility
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and Northshore

ARTISAN FARMERS' MARKETS + .

THE FARMERS" MARKET NUTRITION
GOUPON PROGRAM

MISSION
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DURING THE SUMMER OF 2019

"To connect consumers directly with local farmers, small food
producers, and artisanal makers in order to support the

community’s financial, social and environmental objectives."* given redegnption
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Site visits to locations to
investigate the potential
reasons behind the lack of
participation of low-income

Gathered information
regarding income,
demographics, expenses,
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households at the Artisan

transit and grocery

program are
commonly lower-
income families,
pregnant women,

and seniors.z

Created vignettes to help
investigate the time and
income accessibility barriers
that seniors and single-parents

price may face
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CONCLUSIONS

The Farmers' Markets may be more affordable

Individuals may not be going to the markets
than what was originally thought

because they are unaware of them due to
distance

Some alternative stores may be more affordable
and transit accessible

LONG TERM
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WHAT'S Talk to individuals at communit Develop a plan to help individuals reach the Execute the plan which will bring more
NEXT? centers about the markets, an Farmers Markets more easily through transit, such awareness to the markets and increase
‘ present findings to BCAFM as a shuttle bus participation




