A SIMPLE PRACTICE:

SKIP THE PLASTIC.

TO ACHIEVE THE CITY OF VANCOUVER'S GOAL: ZERO WASTE 2040

OUR STAKEHOLDERS WHY

PLASTIC BAGS
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20-minute use
before disposal’

UNIVERSITY OF CITY OF YALETOWN
BRITISH COLUMBIA VANCOUVER COMMUNITY
THE ISSUE 1,8 kg

1" The Yaletown Roundhouse Community
Centre has [great opportunities to
increase their] plastic diversion rates. %

- Paul Gagnon, City of Vancouver

emissions per bag?
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years prior to breakdown before it
Is no longer an entanglement risk
to larger marine animals
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%Behaviour change towards @ reusable bags & @ plastic bags

contributes to a sustainable food system, bringing us
one step closer to COMMUNITY FOOD SECURITY

within the Yaletown Roundhouse community. BARRIERS TO
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Examples: Pledges, trends, media, culture
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Forgetting to
bring one
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Addresses:

Effect: Promotes a sense of accountability; 72%
pledgers reported that signing helped them
remember bringing their reusable bag’

Addresses: ﬂ @@ quﬂ

Examples: Jinﬁles, posters, branding, media,
hashtags, public campaigns

FINANCIAL

INCENTIVE
Effect: Practical information and appeal to

normative values through environmental
messaging leaves a greater impression which
facilitates behaviour change*

Addresses: ﬂ L>

Examples: Bag-share programs, accessibility
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POLICIES

CONSUMER

Effect: Readily available and convenient reusable CONVENIENCE

bags will increase the likelihood for customers to
choose them over plastic bags-
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NOW WHAT?
We suggest that the City of Vancouver
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Lack of
understanding

IT MATTERS
REUSABLE BAGS
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usa%e prior to
replacement’

18.5 kg

emissions per bag?
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years prior to breakdown before it
is no longer an entanglement
risk to larger marine animals
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USING REUSABLE BAGS?
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Lack of concern/
social pressure

v

Easy access to
plastic bags

Addresses:
D

Examples: Community outreach, seminars,
classes, media, curriculum

Effect: Courses that educate students about
climate change increase their understanding and
willingness to change behaviour®

Addresses: E'\ Q‘ﬂ
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/} Examples: Economic nudging, tax, cashback,

stamp cards

Effect: Implementation of tax on plastic bags
in supermarkets led to a 74% decrease of
plastic bag usage and an increase in the use
of reusable bags over four months'

Addresses: Ez\/ [

Examples: Bans, legislation, levies

Effect: Plastic bag ban led to 953 tonnes of plastic
bag reducation in one year and consumers
resorting to reusable bags’

AT CAN YOU DO?Y

Start the simple practice of skipping the
plastic! You play a vital role in spreading
awareness about the impacts of plastic and
making the use of reusable materials a
social norm in your community.

explores the interventions we've put forth,
builds a campaign strategy, and
implements our slogan* to evaluate the
effectiveness of our findings.

* slogan: "A simple practice: skip the plastic.”
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