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Tara Immell- Community Project Director

Todd Brown- Lonsdale Quay Artisan Farmers Market

Survey response from
Lonsdale Quay Artisan
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1. It is essential to create long-term connections between customers, vendors,

and the board of directors to promote effective collaboration and dynamic
stability.
2. Implementing multiple methods of marketing and improving social media

presence may help to increase the market publicity.
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