GREATER VANCOUVER FOOD BANK VOLUNTEER POOL ANALYSIS

Greater Vancouver Food Bank (GVFB) Mission: To create empowering environments that provide and
promote access to healthy food, education, and training?

BACKGROUND SURVEY RESULTS
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organizations to understand
what motivates volunteers to
donate their time.?

o This data may help GVFB
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sustainability, indirectly
enhancing food security for
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METHODS To help others To socialize To practice English ~ Volunteer hours Personal enrichment

» We designed and distributed o
26 gquestion survey through EMPLOYME NT STATUS GEN DER
SurveyMonkey ™ to ~400
volunteers via email

Year age
Bl 1989-1999 2000-2010 [l 2010-2014 2015 [} 2016 B 12-18 19-24 [ 25-34 35-44 [ 45-54 55-64

2017 [0 2018 [ 2019 65-74 [l 75+

e We visited 13 food distribution
hubs over 2 weeks in March to
distribute survey for volunteers
without email

Employed (40%) B Unemployed (35%) Male (28%) B Female (67%) Other (0.30%)
Retired (25%) Prefer not to answer (4.70%)

DISCUSSION: NEXT STEPS:

Close to 2/3 of volunteers are middle-aged or older Enhanced understanding will allow GVFB to recruit new
adults. Future recruitment strategies could target volunteers, support their team, and make adjustments to
young adults. better suit demographics of current volunteers.
Enhancing roles pertinent to volunteer motivations GVFB may use this survey in the future to understand how
may be an opportunity to increase satistaction and volunteers change.
nelp retain volunteers. 4

"GVFB is doing a

great job. | enjoy
volunteering.
Keep up the good
work!"

- Anonymous
respondent
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Want to donate
or volunteer?
Learn more at

foodbank.bc.cal




