ZERO WASTE STRATEGY

EXPLORING BEHAVIOURAL CHANGE TO REDUCE SINGLE-USE
CUPS AND PROMOTE REUSABLE CUPS

IN PARTNERSHIP WITH Who we worked with:

cg\n\n{\ae Il?c?nugvs?tru%aesne’ci \(/)\;i%ﬁ T:ii?cs/tsi?:ff UBC 2 & Paul Gagnon -CCfrp?l\r/ate Zero Waste Officer,
. - i~ CITY OF | y @) ancouver
to co-create solutions for the city c I TYST U D I 0 ' 3 lleana Costrut -Projects Coordinator, City Studio

A PROBLEM AND A PARTNERSHIP f - SINGLE USE COFFEE CUPS

The City of Vancouver identified poor diversion rates at : ¢ _

o Roundhouse Community Centre : # of w
, : : i paper cups
. ) Decreasing waste at Roundhouse Community will help ,4 VANCOUVER thrown out

Vancouver work towards it's 2040 goal of zero waste ~ STATISTICS every week

o City Studio matched LFS 350 with the City of Vancouver
and a partnership was formed Z.GM

OUR OBJECTIVE —

Create aslogan that could encourage a decrease of single
use cups through an increase of re-usable cups.

GLOBAL CONTEXT : v

Decreasing waste is a crucial step in the global fight
against climate change. By reducing single-use cups,
Vancouver will be harnessing local change as a reaction to

a global problem. ~a
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OBSERVATION, RESEARCH, DESIGN & DATA COLLECTION

@ Obsgrved thg WERKE @ Conducted literature reviews and @ Developed 3 5'983”5 @ g%%aﬁgiﬁo&gﬁggf and
sorting and single- gained valuable insight: and accompanying asked them to rank the

use cup habits at - ) graphics to target :
Roundhouse Community * Theambiguity of the term "Zero different motives: slogans and graphics
Centre Waste" hampers its ability to be an :
s e effective motivator. Conciseandclear « Economic * 43 Community members
* 3sitevisits slogans are more effective 5 e Environmental ranked the
* 2hours of E « Campaigns loaded with « Small Personal Change effectivesness of our
observation each visit information/facts are ineffective ° slogans & graphics

| THE PROTOTYPES 8 FINDINGS mumg@s CenTs

OF SLOGANS & GRAPHICS WE DESIGNED

JUST GRAB IT!
MAKE IT A HABIT

SINGLE-VUSE IS

Ditch Single-Use Cups and Make Bringing
a Reusable Cup Part of Your Daily

Routine
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57% voted for our small personal 26% Voted for our environmental

1 : approach "Single-Use is
change slogan - :sbtit(!_?-"rab It, Make it a Environmental Abuse”

ENVIRONMENTAL ABVUSE

17% voted for our economic
approach "It Just Makes Cents"

@ Choose aslogan @ Display the slogan at Study the impact on behaviour Allow data to inform policy as
& graphic community centres based on waste diversion rates the city approaches its:

-

- 2040 GOAL: A CITY WIDE BAN ON ..

SINGLE USE COFFEE CUPS N
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https://www.citystudiovancouver.com/ from slogans and politics to practice and technique. Waste Management &
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